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INTRODUCTION

China Outbound Tourism Yearbook is the white paper of development of China outbound tourism market
and the most authoritative and valuable analysis report from China outbound tourism market. It is
informative, valuable and indispensable to all overseas tourism promotion organizations to know well
about China outbound tourism market. It also is a necessary business guide for tour companies to

operate Chinese outbound tourism business.

China Outbound Tourism Yearbook 2010(English electronic edition) , compiled by China Association of
Travel Services(CATS) and Ivy Alliance Tourism Co. Ltd, supported by PATA, has been published in July,
2010. The yearbook reviewed the overall situation and characteristics of China outbound tourism
market and predicted the market trends in 2010-2011;and make all-sided analysis on outbound travel

business related to travel services, including the destinations, tourist generating markets, travel trades,

overseas consumption of Chinese travelers, MICE, FIT and Cruises, etc.
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